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* Engaging volunteers
collective action.

‘s'tering a sense of community and

» Raising awareness about homeles: > and housing insecurity within our community.

Expected Media Reach:
» 2.73 Billion Reach
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Community Awards

* Logo placeme
media marketing 4

* Recognized as a « re than 10,000 recipients

* Branding opportun

BELOVED COMMUNITY SPONSO e
* 1/2 page feature in the MLK Day of Service Guide (distributed nationwide).
* Logo placement on event website and social media marketing graphics.
* Branding opportunity of a Care Kit packing station
* Recognized as a sponsor on bi- weekly eblast to more than 10,000 recipients



